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Pioneer the new norm for a safer and sustainable world.
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IDEC will drive the future of manufacturing by creating new possibilities and establishing

Business Model
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new standards that will become the “new norm” of tomorrow’s world. Through our efforts,
we envision a safer and more sustainable world, bringing happiness and ANSHIN for all.

Outcome

Output
Value created (FY2024)

é’@ Financial Capital [F:)

M Net sales 72.7 billion yen
B Operating profit margin 8.6%
B ROE 1%
M Payout ratio 86.6%

Intellectual Capital [¥E)

W Participation in development of
international standards cumulative
shipments of enabling devices

7.1 million units

@ Human Capital A

I Ratio of female managers
(consolidated) 23.9%

g Natural Capital 53

B Cumulative ratio of enhanced
eco-friendly to total new products
(Cumulative total since FY2020)

73.5%

Value offered to stakeholders

[ P.18 4
Employees

Establishment of a pleasant
workplace environment
and educational programs that enable
diverse personnel to demonstrate
and improve their capabilities

Customers

Provision of products and solutions
that reduce environmental impact,
that are easy for everyone to use
and that achieve safety, ANSHIN,
and well-being

Shareholders and investors
Sustainable growth to increase

our corporate value
and ensure stable returns

Business partners

Fulfillment of our social responsibility
throughout the value chain
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